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SURVEY: TEENS CUTTING BACK ON 
MOBILE SCREEN, SOCIAL MEDIA TIME
A MAJORITY OF TEENS SAID THEY'RE CONSCIOUSLY REDUCING SOCIAL MEDIA, VIDEO 
GAMES AND MOBILE PHONE TIME.

According to a new survey from Pew Research Center, teens are cutting back on mobile phone and 
social media usage. Parents, not so much. The study finds that those between 13 and 17 are 
consciously trying to reduce their screen time.

The survey captured attitudes of both teens and parents in March and April of this year. The survey 
population was 743 American teens and just over 1,000 adults. Some of the parent responses were 
interesting, but I’ll mostly focus on the teen responses. (There was also a second parent survey.)

READ MORE

Calculating digital marketing ROI: 
Seven questions to ask before 
you start

Maximizing the ROI of Digital Marketing.

1. What is the business case for calculating 
ROI? It seems fairly obvious that the point of 
calculating ROI is to determine the 
effectiveness of marketing spend. However, 
this quote from the Maximising ROI report, 
from Steve Lok, Global Head of Martech at 
The Economist, illustrates how the business' 
motivation may be slightly more nuanced, in 
this case as part of a commercial 
reorganisation:

“We’ve expanded our concept of a customer 
and the return that we get on a customer, 
taking it beyond digital marketing in 
subscriptions revenue...

Three ways ecommerce marketers 
create strong customer 
connections

Ecommerce marketers are having a difficult 
year.

Marketers tasked with driving online commerce are 
facing obstacles such as intense price competition, 
skyrocketing customer expectations, and a disloyal 
customer base.

With struggle, however, comes progress and so 
ecommerce marketers are, in some ways, forging a 
path for other marketers who may very well end up 
in their position in the future.

But what are ecommerce marketers doing differently 
from everyone else now? And how can other 
marketers learn from them, before experiencing 
similar difficulties?

Facebook clarifies Custom Audience 
list management terms for agency-
advertiser relationships
After receiving questions from advertisers 
about recent updates to Custom Audience 
terms, Facebook has updated its policies to 
be more clear.

Since releasing new rules around Custom 
Audiences in June, Facebook is clarifying terms 
around a specific update to its Custom Audience 
list management policies.

Previously, Facebook stated advertisers may not 
sell or transfer their Custom Audiences or 
authorize any third party to sell or transfer 
custom audiences. The company is now updating 
that specific term to clarify that an advertiser with 
an independent relationship with an agency off of 
the platform can allow those agencies to manage 
their Custom Audience lists.

Connected TV: How to use the final 
weapon in the cross-device arsenal

Consumers expect more transparency from businesses than they do from politicans, friends, or 
even themselves

A majority of consumers are demanding transparency from businesses, according to a recent report from 
social media company Sprout Social.

The Social Media and the Evolution of Transparency report (free, registration required) surveyed 1,000 US 
consumers and found that an overwhelming number (86 percent) think it’s more important than ever 
before for businesses to be transparent.

These consumers define transparency as being open (59 percent), clear (53 percent) and honest (49 
percent).

Facebook’s content review 
policy: How it works

Mobile advertising is predicted to drive 75% 
of all digital ad spend in 2018. 

A large percentage of this is likely to go towards 
in-app ads – currently the fastest growing form of 
mobile advertising. 

According to App Annie, in-app advertising is set 
to triple in value in the next few years, going from 
$72 billion in 2016 to $201 billion in 2021.

So, what are the benefits of in-app ads exactly? 
Here’s a look at the various types of in-app ad 
formats, they’re usage, and why in-app 
advertising is a worthy investment.

Why marketers should consider in-app 
advertising [stats]

The four pillars of a successful Amazon 
strategy
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Amazon has 310 million global users, and 
is predicted to have accounted for a third 
of all online UK spend in 2017. 

Unsurprisingly, statistics like this present a 
tempting opportunity for ecommerce retailers, 
with many choosing to operate across third-
party marketplaces like Amazon as well as 
brand sites, and in some cases, even forgoing 
their own.

But while its dominance is undeniable, selling 
on Amazon does not always guarantee big 
success. From fees to loss of control – there 
are certainly negatives that come with getting 
involved.
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Customers are more loyal to companies that are 
transparent on social media

Since the infiltration of bad actors plaguing 
the platform during the 2016 elections, 
Facebook has prioritized its content review 
process.

Facebook announced it had removed 32 Pages 
and accounts from its platform and Instagram 
for “coordinated inauthentic behavior” — a term 
used by Facebook to define efforts by a network 
of accounts aiming to spread malicious content. 
The bad actors behind the misinformation 
campaigns included eight Facebook Pages, 17 
Facebook accounts and seven Instagram 
accounts. Facebook’s decisions to take down 
content, and the accounts attached to it, are a 
direct result of the fallout after the company 
failed to identify a surge in misinformation 
campaigns plaguing the platform during the 
2016 US election cycle.

Connected TV (CTV) is taking the world by 
storm.
We’ve seen an annual increase of nearly 100 
million CTV sets per year over the past five years 
globally, and the market is growing rapidly in the 
UK.
Advertising on the channel is expected to grow to 
£220m by 2020, surpassing countries like France 
(£215m), Germany (£112m), and Spain (£94m).

This boom creates an exciting opportunity for 
brands to engage with an increasingly connected 
generation led by the ‘cord cutters’ – a new 
generation swapping cables for internet sources of 
TV.

https://marketingland.com/survey-teens-cutting-back-on-mobile-screen-social-media-time-246615
https://marketingland.com/survey-teens-cutting-back-on-mobile-screen-social-media-time-246615
http://www.magnamena.com/
http://www.magnamena.com/
mailto:bassem.massoud@mcnmena.com
mailto:bassem.massoud@mcnmena.com
https://marketingland.com/report-customers-are-more-loyal-to-companies-that-are-transparent-on-social-media-246503
https://marketingland.com/report-customers-are-more-loyal-to-companies-that-are-transparent-on-social-media-246503
https://econsultancy.com/blog/70293-three-ways-ecommerce-marketers-create-strong-customer-connections/?cmpid=ECON-DAILYPULSE-UK-240818-165109&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-240818-165109
https://econsultancy.com/blog/70293-three-ways-ecommerce-marketers-create-strong-customer-connections/?cmpid=ECON-DAILYPULSE-UK-240818-165109&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-240818-165109
https://marketingland.com/facebooks-content-review-policy-how-it-works-the-teams-tech-behind-the-reviews-the-results-so-far-245630
https://marketingland.com/facebooks-content-review-policy-how-it-works-the-teams-tech-behind-the-reviews-the-results-so-far-245630
https://econsultancy.com/blog/70206-the-four-pillars-of-a-successful-amazon-strategy/?cmpid=ECON-DAILYPULSE-UK-270718-074001&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-270718-074001
https://econsultancy.com/blog/70206-the-four-pillars-of-a-successful-amazon-strategy/?cmpid=ECON-DAILYPULSE-UK-270718-074001&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-270718-074001
https://econsultancy.com/blog/70218-why-marketers-should-consider-in-app-advertising-stats/?cmpid=ECON-DAILYPULSE-UK-080818-073341&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-080818-073341
https://econsultancy.com/blog/70218-why-marketers-should-consider-in-app-advertising-stats/?cmpid=ECON-DAILYPULSE-UK-080818-073341&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-080818-073341
https://econsultancy.com/blog/70223-calculating-digital-marketing-roi-seven-questions-to-ask-before-you-start/?cmpid=ECON-DAILYPULSE-UK-010818-073422&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-010818-073422
https://econsultancy.com/blog/70223-calculating-digital-marketing-roi-seven-questions-to-ask-before-you-start/?cmpid=ECON-DAILYPULSE-UK-010818-073422&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-010818-073422
https://marketingland.com/facebook-clarifies-custom-audience-list-management-terms-for-agency-advertiser-relationships-246614
https://marketingland.com/facebook-clarifies-custom-audience-list-management-terms-for-agency-advertiser-relationships-246614
https://econsultancy.com/blog/70282-connected-tv-how-to-use-the-final-weapon-in-the-cross-device-arsenal/?cmpid=ECON-DAILYPULSE-UK-220818-080430&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-220818-080430
https://econsultancy.com/blog/70282-connected-tv-how-to-use-the-final-weapon-in-the-cross-device-arsenal/?cmpid=ECON-DAILYPULSE-UK-220818-080430&utm_medium=email&utm_source=newsletter&utm_campaign=ECON-DAILYPULSE-UK-220818-080430

