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AUTOMATION: THE DIRTY WORD IN 
SOCIAL MEDIA MARKETING
BEFORE YOU GIVE UP ON THE IDEA OF AUTOMATION ALTOGETHER, 
LET’S THINK ABOUT HOW EMAIL EVOLVED
Most forward-leaning brands have social media teams using social listening software 
to aggregate, filter, sort and manually respond to conversations. These platforms 
have become essential for brands to know what their customers are saying about 
their brand—at scale. And while this is a good start, brand marketers should be 
doing more to drive engagement and business outcomes at scale in social media. 
Automation, while often seen as a dirty word in social media marketing circles, can 
help.

READ MORE

Survey reveals the most disliked 
ad formats

In fact, only two ad formats received an 
average rating of under 4. The least 
disliked ad format was the desktop right 
rail ad. It had an average rating of 3.81. 

As one survey participant explained, "I like 
ads that do not obstruct content. I can glance 
to the side and decide if I want to open but 
am annoyed when I don't have that choice."

The second least disliked ad format was 
related link ads that appear at the bottom of 
article content. These received an average 
rating of 3.92 on desktop and 4.28 on mobile, 
making them the least disliked mobile ad 
format. Like right rail ads, these are less 
intrusive and easier to avoid than the other ad 
formats that were rated.

Creative Social Media Campaign 
Planning: A Fail-Proof Process and 
Your Essentials

We discussed how you should never create a 
campaign in isolation, and divulged tactics for 
getting buy-in from stakeholders. A major 
theme was mapping your creative campaigns to 
larger business objectives.

Another major theme was making sure your creative 
campaign is connected to a specific goal, whether 
that is building a larger, more engaged Instagram 
community or driving more online bookings. One tip 
we gave was listing your KPIs (Key Performance 
Indicators) towards the beginning of the creative 
campaign planning process: How will you know 
you’re achieving your campaign objective?

Instagram tests direct response 
ads in Stories

Its clout as a mobile platform with 1.9b 
users is getting retailers streaming in

Facebook as a storefront? And where you could 
get to seek out your favourite brands and what 
they have to offer at that particular time? In 
Facebook’s version of e-commerce, that’s just the 
way it should be.

But with a key point of difference compared with 
the likes of an Amazon. Facebook itself won’t be 
the platform on which products or services can be 
sold. That, according to Martin Bartell, its global 
head of retail and e-commerce strategy, is 
playing to Facebook’s strengths.

How Social Media Can Help You Find 
the Right Market for Your Mobile App

Top of the Twitter feed wins the day… No matter how clever your content is, it’s hard to 
stand out in a sea of competing messages like Thursday’s 3.6 million tweets about former 
FBI director James Comey.

So how can brands really make a mark when it comes to the world’s most fickle social 
network? According to a new study commissioned by Twitter and IPG Mediabrands, the 
answer is simple—stage a takeover.

According to the data, takeovers are on-screen an average of 50 percent more than ads that appear 
lower in the feed. The research also found that these sorts of placements are twice as memorable as 
(and thereby more valuable than) brand takeovers of websites. The study theorized that this is because 
such ads feel “more relevant and less intrusive to the user” but did not elaborate.

Comedies, TV series top Ramadan 
viewing list

Facebook has incorporated customer lifetime value 
into its custom audiences, thereby enabling 
advertisers to create lookalike audiences using 
that information.

Facebook Advertisers Can Now Create 
Lookalike Audiences Based on Customer 
Lifetime Value

Snapchat Is Ramping Up Agency 
Services and Unleashing the Next 
Generation of Its Ad Business
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With opportunities available for brands 
big and small

One year after unveiling its ads API at Cannes, 
Snap is again set to make waves on the 
French Riviera. Snap execs will meet with 
clients along the Croisette to discuss the new 
Certified Partners program as well as introduce 
slick creative tools, a self-serve buying 
platform and talk about granular measurement 
tactics—which will take aim at sizable direct-
responsive budgets from large and small 
advertisers. Clearly, Snapchat has its eye on 
app-install dollars—a forward-thinking move, 
as apps are projected to be a $166 billion 
category in 2017, per App Annie.

READ MORE

READ MORE

READ MORE READ MORE

You'll need a clear understanding of your 
audience

In case you were too busy staring at the screen 
of your iPhone to notice, mobile internet usage 
has surpassed the total amount of time spent 
online on desktops; 71 percent of all internet 
minutes in the U.S. are now spent browsing from 
a mobile device. And of that total internet share, 
a whopping 30 percent of all activity is dedicated 
to social media.

So, if you haven’t thought about dedicating more 
of your marketing spend to mobile, it’s about time 
you did. And you have the perfect place to find 
your market–social media. There are now close to 
three million apps available in Google Play and 
slightly fewer on the App Store. 

READ MORE

Study Finds That Brand Takeovers Are the Most Effective Way to 
Advertise on Social Media

Google reveals most-sought content in first 
week of Ramadan in the region

With a couple hours of extra down time each 
day during Ramadan, observers across the UAE 
continue to turn to television and online sources 
for a wide variety of comedy, television series 
and information on charity organisations to 
make donations.

The activity every year is tracked by global giant 
Google to get a better grasp on content users 
seek when time allows during the holy month.
According to internet World Stats, there are 
141.9 million online users in the Middle East’s 
population of 250 million people.
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