
up.to.date
DECEMBER
2016

GOOGLE IS CHANGING SEARCH 
IN A BIG WAY 
THE COMPANY IS BEGINNING TO TEST A NEW 
"MOBILE FIRST" VERSION OF ITS SEARCH INDEX
Google is now starting to experiment with one of its biggest changes to search. The 
company is beginning to test a new "mobile first" version of its search index, 
meaning the company will prioritize mobile content in its search results. With the new 
update, Google will determine the rankings of pages based on their mobile content. 
(While it was previously reported that Google was creating an entirely separate 
mobile index, the company says it will be using the same index as before but that it 
will use mobile sites for its page ranking.)
READ MORE

Trying to decipher programmatic 
buying

The way advertisers sell it, chances are 
this will go over everyone’s heads

Today, programmatic advertising specialists 
have entirely automated the decision-making 
and buying process that ultimately improve all 
online campaigns’ performance. 

We talk about the importance of owning the 
funnel from consumer behaviour data 
collection and analysis to planning and bidding 
for brand-safe programmatic inventory and 
post-campaign monitoring through proprietary 
DSP (Demand-Side-Platform), DMP (data 
management platform), Ad Network and Ad 
Exchange tools.

UAE’s ad industry is all set to 
immerse in VR

Advertisers seeking higher attention spans 
may have their answer

Everyone is talking about how short is customers’ 
attention span nowadays. If you attend many 
marketing events then you must’ve been told tens 
of times that we have an attention span — of eight 
seconds — less than that of a goldfish (at nine 
seconds).

In a market where we’re all competing hard for 
that little engagement available to capture our 
target audiences. Virtual reality (VR) comes as a 
good ignition … if well-used.

UAE’s social media users even 
love the ads

Unlike in the West, Gulf’s users have no 
problem with ads cropping up

Unlike consumers in the West, social media 
users in the UAE and Saudi Arabia are more 
receptive to advertisers “pushing” messages 
their way, according to a trend spotting report 
by Kantar TNS.

Globally, consumers are turning their “back on 
brands as 26 per cent of respondents actively 
ignore social posts or content,” the research 
firm says. “However, internet users in the UAE 
and Saudi Arabia buck this trend with only 17 
per cent (UAE) and 15 per cent (in Saudi 
Arabia) ignoring brands.”

Facebook's 10-year plan: Connectivity, 
artificial intelligence & VR

A 19% year-over-year increase...

According to a new report from the Interactive Advertising Bureau, revenue from digital advertising, 
driven largely by search and mobile, reached $32.7 billion for the first half of 2016, an increase of 19 
percent from $27.5 billion last year.

The IAB and PwC's half-year report tracked ad spending from January through June, comparing it to 
2015.

In terms of the types of digital ads, mobile accounted for 47 percent of internet revenue, totaling $15.5 
billion. That was up 89 percent from $8.2 billion in the first half of 2015. Search, which made up 50 
percent of revenue, represented $16.3 billion in ad spending. Social media revenue hit $7 billion in the 
first six months of 2016, up from $4.4 billion last year.

Three creative ways publishers and 
advertisers are combating ad 
blockers

Ad blocking has been on the rise for years, but 
publishers aren't accepting the inconvenient 
truth behind the trend. Instead they're trying 
to combat the ad blockers.

Some are asking users with ad blockers to disable 
them, and others are experimenting with alternative 
techniques, such as subscription business models.

Others are getting even more creative, or sneaky 
depending on your perspective.

Here are three of the newest examples of publishers 
and advertisers targeting ad blockers.

With digital allowing instant connections, 
marketers call in for help where needed

The traditional agency model is slowly fading 
away. Two big questions face marketers today — 
number one, is marketing only digital, and number 
two, should consumers be called in to be the 
creators of content for marketers.

To quote a most fundamental issue, the chief 
marketing officer of a leading global corporation 
stated that there is no such concept as “digital 
marketing” ... all marketing has to be digital. 

Letting consumers create the content as 
well

Shift video advertising: Moving on from 
Facebook’s mistake
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Last month, Facebook informed its partners 
and the industry about a major error that they 
discovered in the way they calculate the 
average duration of video viewed.

The error inflated this metric through dividing 
the total time watching a video by the total 
number of three-second-views instead of 
dividing it by the total video play count.

At a time where video budgets are being 
fought over by TV networks, Google, Facebook 
& other players such as twitter, Snapchat & Ad 
Colony, this mistake might have favored 
Facebook in many ways.
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If you needed any more evidence that 
mobile has taken over the world, you got it 
last week when news broke that Google is 
going to be creating a dedicated mobile 
index.

Perhaps the most important aspect of Google's 
announcement is that the new mobile index will 
be made the primary index.

The decision isn't surprising given the fact that 
Google says more than half of the searches it 
handles are now made on mobile devices.
While Google hasn't revealed many details about 
this mobile index, there is already discussion 
about the potential implications, some of which 
could be significant.

READ MORE

Digital Advertising Grew to a $32 Billion Industry in the First Half of 2016 
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