
up.to.date
JUNE
2016

WHY IT'S TIME FOR MARKETERS TO 
RETHINK METRICS AND PERFORMANCE 
INDICATORS
DIGITAL IS CHANGING THE PATH TO ROI
As media dollars increasingly shift to digital—rising another 22 percent to $27 billion 
this year for display ads alone—brands of all sizes are striving to extract greater value 
from their campaigns and to prove their impact on the bottom line. In the well-
intentioned race to show results, however, many marketers are focused on the wrong 
things—metrics that may be easy to measure, but don't truly drive desired business 
outcomes.

READ MORE

Google Expands Mobile Push 
With Ads in Its Maps App

Google for the last few years has been 
working to prioritize mobile, not only 
trying to enhance the user experience for 
consumers but giving advertisers more 
ways to reach them.

Now the company is making another leap in 
its mobile ad offering, rolling out ads in its 
Maps app. The new products, announced at 
the annual Google Performance Summit on 
Tuesday, include ads that pop up in search 
results in Maps. Someone searching in Maps 
for coffee shops, pharmacies or gas stations, 
for example, will see ads for specific coffee 
shops, pharmacies or gas stations atop the list 
of results. Pins marking advertisers' locations 
will also pop up directly on the map portion of 
the results screen.

Saudi Arabia's rulers adapt 
message for social media age

The participation of tens of thousands of 
young Saudis in a social media debate over 
plans to reform the kingdom's oil-reliant 
economy last month marked a shift in how 
Riyadh's conservative rulers interact with 
their subjects.

Saudi Arabia's dynastic leaders, who rule by fiat 
and strictly limit public dissent, have historically 
courted public opinion only via informal councils 
with tribal, religious and business leaders or 
citizens seeking to petition them.

But in one of the most active countries on social 
media in the Arab world, the ruling Al Saud have 
started trying to shape the online debate with 
carefully managed media campaigns and senior 
officials have been sacked after social media 
criticism.

Twitter’s New Rules, Explained

After months of rumors, Twitter has 
revealed the new look of your timeline 
today. And it’s going to be very, very 
different.

The social-media app is trying to 
simultaneously make itself more friendly to 
new users and advertisers without losing its 
identity, a common fear among its users 
whenever it changes something. 

The rumor that Twitter was doing away with its 
iconic 140-character limit, dictated at the time 
by the length of a text message, is sort of true 
in the sense that a number of things that used 
to eat into your 140 characters no longer 
“count” toward that 140. You’ll still only have 
140 characters to express yourself, though...

Google introduces Shopping Ads to 
image search: The expert view

Our target audience today is consuming media across multiple screens at the same time. 
Multi-devices and multi-tasking has become a key driver of today’s media planning and 
marketing. You’ve heard all of this before. But here’s my question: is this an opportunity or 
a challenge?

What is multiscreen marketing?

Multiscreen marketing is an engagement strategy that brands employ to reach audiences across 
multiple platforms – often at the same time. It keeps the storytelling consistent and complementary 
while focusing and delivering the message based on the features of individual platforms involved. 
Think about TV ads or content that includes a link to the brand’s website. Or Google display ads 
promoting a brand’s mobile app or social media presence on Facebook or Twitter. Multiscreen 
marketing isn’t just about tv and another device alone.

The Arab women making 
themselves heard online

Four years ago, Jeddah-based AlJuhara Sajer 
launched a channel on YouTube called Jay’s 
Cherry. She did not expect a huge following, 
but wanted to offer women practical advice 
that she felt was hard to come by in her part 
of Saudi Arabia. 

A budding entrepreneur, she also wanted to build a 
platform through which she could one day launch a 
business. Over the next three years, 25-year-old 
Sajer produced about 100 videos — a mix of 
product reviews, recipes and beauty tips — and built 
up a following of more than 200,000 subscribers. By 
2015, the videos on her channel, now called 
JaySajer, had had 30 million views.

Netflix has 76,897 unique ways to describe types 
of movies. By breaking down every single attribute 
describing film and television content – narrative 
elements, moral aspect of characters, romance 
quality, scariness – Netflix came up with 
personalised genres that are specific to the point 
of ludicrous. By mixing all those micro-genres 
with millions of users’ viewing habits, Netflix 
successfully created popular television 
shows. If we apply this same micro- and 
human-centred approach to media planning, 
we get media design.

Why media design is the new media 
planning

Intent is the new black in digital 
marketing. In-the-moment marketing is 
what's hot.
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Demographic targeting is giving way 
quickly to intent driven targeting and 'in-
the-moment' marketing. Google tells us 
that marketers who rely on demographics 
to reach consumers may risk missing 
more than 70% of mobile shoppers. 

With the huge increase in mobile consumption, 
we're now discovering the power of consumer 
intent as it happens, moment by moment. 
Google has defined four key moments when 
we are online. When a need arises, consumers 
quickly turn to Search on, say a Google and a 
YouTube to find a resolution to that need. 
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Shopping ads, or product listing ads 
(PLAs), are set to appear within Google 
image searches.

Expect a drop in organic traffic from image 
results: Of late, Google's product changes in 
search have led SEOs to bemoan the erosion 
of natural listings, notably with more and 
larger ads appearing on mobile (three text ads 
at the top instead of two, and large format 
PLAs).

PLAs in image search continues this trend, as 
Max Holloway of Pi Datametrics points out, 
saying "The biggest change to organic search 
will be the loss of real estate."

READ MORE

How to use the power of multiscreen marketing
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