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RAMADAN IN THE MENA: 
THE DIGITAL OPPORTUNITY FOR BRANDS
According to Google data, during Ramadan people watch more YouTube, 
perform more searches and access the internet on their mobile devices 
more frequently. However, brands continue to invest heavily in traditional 
advertising channels during the holy month, despite the fact that advertising 
costs skyrocket and chances of making an impression plummet. 
READ MORE

What marketers need to know 
about Facebook's livestreaming 
push
With Facebook Live, the world's largest 
social network has entered the live-
streaming space in a big way.

Facebook co-founder and CEO Mark 
Zuckerberg has reportedly made Live a 
priority for the company's video-focused 
product and engineering teams.

Zuckerberg is Facebook's de facto product 
chief, and while his blessing doesn't guarantee 
success, anything he throws his weight behind 
is likely to receive significant attention, 
investment and promotion.

It also means Live is less likely to be 
abandoned, even if it encounters early 
challenges.

Online Ad Blockers adoption on the 
rapid rise in The Middle East

Middle East internet consumers are 
increasingly choosing to strip out the 
advertising from content they consume 
online. Online Ad Blockers adoption is 
increasing like Global Warming which 
everyone is aware about but and no one 
seems to be worried about it. 

Google Trends chart clearly shows a massive rise 
in searches on Google for keyword “ad blocker” 
from primary markets like UAE, KSA and Qatar. 
Notice the huge interest for Ad Blockers in Qatar. 
In June 2014, PageFair and Adobe released a study 
which highlighted that 4.9% of all internet users 
worldwide are actively using Ad Blocking plugins 
and this growth is rapidly accelerating.

3 smart mobile marketing trends 
to watch

2015 marked the first year that mobile 
traffic exceeded desktop internet use (at 
least in the U.S.), and 2016 is poised for 
even greater smartphone and tablet 
engagement among consumers.

Given larger technology trends and 
developments, consumers’ growing use of 
mobile devices is not all that surprising, but it 
is game-changing – especially when it comes 
to motivating consumers to action. Take 
advertising, for example. As the global media 
environment shifted from its print origins to 
its online present, the industry became 
entrenched in the idea that they were trading 
print dollars for digital dimes and, ultimately, 
mobile pennies.

Native ads from publishers are coming 
to the Facebook News Feed

Believe it or not, 100 variations of the same ad are not enough for some digital marketers 
anymore. That's one of the reasons the stars appear to be aligning for tech vendors that 
have been developing systems for what they call creative programmatic advertising.

Creative and programmatic once seemed incompatible, but here's what is helping bring the two 
together. The long-called-for movement for makers of display ads to evolve from using Flash software 
to HTML5 is finally upon us, underscored by Amazon's switch to HTML5-only promos and The 
Washington Post committing to publishing its content on Facebook with the software.

On desktops and mobile, ads via HTML5 work better than those made with Flash, improving 
campaign deliverability by as much as 50 percent and bolstering marketers' willingness to budget for 
creative programmatic—defined as the science of targeting images and copy at individual consumers.

Instagram's new video limit is now 
60 seconds. How can brands 
benefit?

Here is now another change at Instagram. This 
week, Instagram announced that the 
maximum length of videos on its platform will 
be 60 seconds – four times the previous 15 
second limit.

The increased limit – now a full minute, definitely 
creates a whole new opportunity for brands. The 15 
second limit was crisp, short, and brands needed to 
be quick in transmitting their message. It called for 
precise creativity. It also allowed for the 'insta' 
factor in instagram. Now with 60 seconds, brands 
have a lot more room to express themselves – 
hopefully, still, creatively.

The macroeconomic imbalance spillover from 
the past year has apparently cast a shadow 
over growth forecasts for Arab economies.

According to the latest Arab Economic Outlook 
Report by the Arab Monetary Fund (AMF), the 
countries in the region are expected see their 
economies growing by 2.8 per cent in 2016 and 
3.1 per cent in 2017, driven by projected partial 
recovery of oil prices and the global economy. This 
is in contrast to the fund’s earlier forecast released 
in September, which put the figure for 2016 at 3.5 
per cent.

Arab economies’ growth to slow in 2016

The key announcements from 
Facebook's F8: what's coming.
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Mark Zuckerberg, Facebook CEO, is all 
excited about live video. And Messenger. 
And how Facebook plans to move far 
beyond its role as a social media network. 
Facebook's 10-year forward plan is to 
“Give everyone the power to share 
anything with anyone.”

The aim is to launch new virtual reality 
projects, provide Internet access around the 
globe using drones and create artificial-
intelligence "bots" that can answer to one's 
every digital request. Wow!

From Live Video to Bots, from 360-degree 
cameras to VR, it’s how Facebook will expand.
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Publishers make an increasing 
percentage of their revenues through so-
called "branded content" — articles and 
videos that look and feel like standard 
editorial products, but paid for by 
advertisers.

At the same time, publishers' audiences are 
increasingly migrating from their websites to 
other platforms, most notably Facebook. Until 
now, it has been against Facebook's rules for 
publishers to post paid articles on their pages, 
which also appear in your News Feed. 
Publishers that wish to post sponsored content 
must have pages that have been verified by 
Facebook, and will be required to "tag" the 
brand that paid for the post.

READ MORE
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