
BUSINESSES ADAPTING TO 
CORONAVIRUS NEED TO PUT 
THOUGHT INTO THE ENTIRE 
CUSTOMER JOURNEY 
IN THE MIDST OF THE CORONAVIRUS CRISIS, MANY BUSINESSES HAVE GONE TO 
LENGTHS TO KEEP THEIR DOORS OPEN AND THE REVENUE COMING IN BY FINDING 
WAYS TO ADAPT.

Some have created new products to meet needs that either didn’t exist before the crisis, or weren’t 
as great; others are digitally transforming, finding ways to deliver products and services virtually, or 
else delivering them in physical form straight to a customer’s door. 

There are a lot of inspirational examples out there of businesses working within the constraints of the 
crisis and finding ways to succeed…

READ MORE

Inside Google Marketing: Agility is 
the new growth

My team’s mandate is, at the most basic 
level, to grow Google’s brand and 
business.  

Growth is part of our DNA and even our 
name: Growth Lab. But as the world grapples 
with a global pandemic, growth is not 
necessarily top of mind for anyone. Our 
raison d’être continues to be driving 
responsible and sustainable growth, but we’re 
now operating under a new mantra of 
“organizational agility.” Over the last four 
weeks, Growth Lab has played an important 
role in Google’s global response to the 
unfolding coronavirus pandemic. We’ve had to 
rapidly change focus, reprioritize, and remain 
resilient. I know many of you are grappling 
with the same challenges, and it has not been 
easy. But the more agile we can be, the 
better …

Retargeting best practices that 
drive results

Build a powerful, integrated retargeting 
practice for reaching customers across 
multiple channels at once. 

If you want a prospect to become familiar with your 
brand and primed to make a purchase, or to re-
engage lost shoppers who’ve abandoned their 
online shopping carts, ad retargeting is a key 
strategy for digital marketers who want to make the 
most of their ad spend. 

Your brand may already be engaged in some forms 
of retargeting, but it can be difficult to manage and 
track different campaigns simultaneously, and many 
marketers are not getting the best ROI on their 
remarketing efforts.

Facebook Publishes New Guides to 
Help Businesses Deal With the 
Impacts of COVID-19

What a year the first three months of 2020 
have been. 

It feels like such a long time ago that Facebook was 
providing guidance for businesses impacted by major 
bushfires across Australia, and now, The Social 
Network has published a new set of guides to help 
businesses dealing with the latest major event - the 
COVID-19 pandemic, which has effectively shut 
down the majority of the world. 

With a wide range of sectors being hit hard by the 
ongoing impacts of the COVID-19 shutdowns, 
Facebook has published three new guides: 
• Responding to the Coronavirus: For Retail 

Advertisers 
• Responding to the Coronavirus: For eCommerce 

Advertisers 
• Safe and Sound: How Businesses Can Respond to 

the Coronavirus
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Content is king in Covid-19 world 
as brands make themselves 
useful

To maintain and build relationships with 
consumers while many are sidelined, lots 
of brands are upping their content 
marketing investments. 

Here are four examples of brands using the 
Covid-19 crisis as an opportunity to bolster 
their content marketing. 

DoubleTree 
DoubleTree, an American hotel chain owned by 
Hilton, is famous for the chocolate chip cookies 
it serves guests at check-in. The recipe had 
been a corporate secret, with lovers of the 
cookies forced to try to replicate them using 
unofficial copycat recipes. But extraordinary 
times call for extraordinary measures and with 
its regular guests stuck at home, DoubleTree 
decided to reveal its chocolate chip cookie 
recipe to the world.

Report: YouTube plans 'Shorts' 
video-sharing feature to 
challenge TikTok

YouTube will release a video-sharing feature 
called "Shorts" to compete with TikTok by the 
end of the year, The Information reported, 
citing people familiar with the plan. The short-
form feature will be part of the video site's 
mobile app and will allow access to its library of 
licensed music for users to add soundtracks to 
their posts. 

Shorts will have video editing tools for smartphone 
users to create content, which will be shown in a 
feed-like format akin to TikTok's. While YouTube isn't 
commenting on the feature, CEO Susan Wojcicki said 
the Google-owned company was looking at short-
form videos, CNBC reported, citing an interview with 
NBC News' Byers Market Podcast that will stream 
later this month.

The key to boosting ROI in B2B 
marketing is relevance

As we adjust to delivering uplifted results from 
digital channels and divert more budget to 
driving quality traffic — instantly engaging 
each website visitor is more important now 
than ever. 

Personalised online experiences are a quick-win 
solution to ensuring your site is immediately 
relevant — and can uplift conversion-to-lead by an 
average of 10%. 

Consumer marketers have been leading the way in 
personalised marketing for years. Big-name brands 
like Amazon, Netflix and Pandora offer entirely 
bespoke experiences to their customers, make use 
of behavioural data to make relevant product 
recommendations and provide a customer-focused 
approach through the power of personalisation.
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