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Facebook Video is Now Bigger Than YouTube for Brands

Back in October, we published data that showed the rapid rise of Facebook video for brands. On Facebook, natively 
uploaded videos (Facebook videos) were catching up to YouTube in terms of number of posts and were blowing 
YouTube videos out of the water in terms of Interactions.

In the short time since, Facebook video posts have completely overtaken YouTube video posts. Marketers are now 
turning to Facebook video first – and the trend seems to be picking up speed.

KEEPING YOU

Improving the multichannel customer experience

Brands that are incorporating strategies to offer experienced based rewards in their 
loyalty programs are going to win and retain more customers compared to companies just 
offering discounts.

We all have heard of retail loyalty programs and promotions, pretty much every industry offers some type of 
program in order to attract new and retain existing customers. The problem is, that many of these programs have 
become mundane and are not offering rewards that are exciting to their members.  

Consumers demand experiential rewards from loyalty 
programs

Viewability’s elephant in the room: 
Will advertisers pay more?

Dubai social media summit recognizes contributions from      
the Gulf
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How the Gulf is moving to digital

The Gulf’s media and entertainment industry is undergoing a serious change, with new 
mediums and platforms providing a variety of opportunities for those at the creative end.

The Middle East and North Africa region has one of the fastest growing media industries in the world, driven by 
rapid digitisation, high consumer spending and a younger demographic. The landscape is changing and will be almost 
unrecognisable in five years’ time, according to many industry analysts.

The Internet in 2015: Growth is in full throttle 
(but beware of bumps)
It’s an exciting time for the MENA region’s online industry.

While investors in traditional industries are starting to worry - due to low oil prices, a potential slowdown in 
construction and real-estate, and eroding margins in telecom and banking - online businesses continue to thrive, 
thanks to high demand and adoption of transactional services, as well as the transformation of the “always on” 
generation into household decision-makers and credit card holders.

It’s official: instead of sharing YouTube videos, brands are now uploading more videos to 
Facebook directly.

Whether you realise it or not, your company is in the user experience business.
Putting users at the centre of your strategy is key to a successful multichannel approach.

Here are five guiding principles to help you get it right. The methods in which users interact with your brand are 
varied and unpredictable,  a trend that will increase over time.

Smartphones are set to overtake computers as the medium for most website visits and unusual suspects such as 
television browsers, game consoles and wearable technology are already after a chunk of this traffic.

Advertisers have started loudly proclaiming that will no longer stand for anything less 
than 100 percent viewability when purchasing ads. And while publishers agree that this is 
a necessary development for the digital media industry, there’s a looming sticking point 
when it comes to how it will affect pricing.

Publishers want advertisers to pay more for viewable ads, while advertisers think it’s unfair to be upsold on ads that 
performed their intended duty of reaching online consumers. Sure there are disputes over standardization, but 
there’s serious tension when it comes to pricing.

In front of an audience eager to capture selfies with all the social media celebrities in 
attendance, experts at the Arab Social Media Influencers Summit spoke about the merits 
of an ever-evolving medium that rewards originality and perseverance.

The two-day summit consists of sessions, panel discussions and competitions for people in Dubai to attend as 
influencers share their knowledge. The Arab Social Media Influencers Award Ceremony featured awards in different 
categories such as tourism, sports, politics and media, honouring both individuals and entities.

Among the winners was Meera Al Daheri, a 24-year-old Emirati, who won the Blog Award for her Abdullah Al 
Daheri Blog. Through her blog, Meera wrote about her younger brother diagnosed with Down’s syndrome.

How to work with the most expensive Google Keywords

Pay per click advertising is a highly effective form of customer acquisition but it can be
expensive depending on which keywords your business is targeting.

A recent study into Google keywords byWordStream has revealed the most expensive terms on Google AdWords 
and with some of them costing as much as $50 per click, they are likely to be out of the reach of most small business 
advertising budgets.
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