
We’re Jack, a global brand experience agency. We 
believe brands need extraordinary ideas that create 
emotional connections, fuel conversations and 
deliver business results.  

Our portfolio of award-winning, extraordinary work spans more than 75 years across event 
marketing, promotional marketing, sponsorship marketing, digital, social and mobile, and 
employee engagement. Ranked at the top of our field, Jack Morton is part of the 
Interpublic Group of Companies, Inc. (NYSE: IPG). Find out more 
at www.jackmorton.com or @jackmorton. 
 
 

Hello 
 



Local work 

Client: Bill & Melinda  
Gates Foundation 
 
Brief: Produce a vaccine summit in  
Abu Dhabi in April 2014 to continue momentum in 
the “Decade of Vaccines”.  
 
We were appointed to handle all the production 
elements  
The client commented on an “unparalleled & 
flawless production”. 
  
 
 

Client: ISNR (under the patronage of H.H. 
Sheikh Hazza bin Zayed Al Nahyan & the 
Ministry of the Interior) 
 
Brief: Create a live demonstration showcasing 
the national resilience aims & the capabilities 
of the Abu Dhabi security forces. We 
developed a live ‘edutainment’ theatrical show, 
attended by 5,700 people across three days. 
 

Client: Porsche Macan 
 
Brief: Launch the new 
Porsche Macan across 
seven GCC cities.  
 
We designed and 
produced a multi-
sensory experience that 
evolved throughout , with 
taste, smell, sound, sigh 
and touch all intensified 
in one space. 

Client: Sky News Arabia 
 
Brief: Deliver pre-launch 
campaign & live 
multimedia launch event 
for 24-hour breaking 
Arabic news channel. 

Client: DEWA 
 
Brief: Create Dunyana, the partner program 
of the World Energy Forum, on behalf of 
DEWA, WEF’s local partner. 



Client: Organising Committee of the 
Commonwealth Games 2014 | Office: London 

Brief: Reintroduce the watching world to Glasgow, and by 
association, Scotland, reaffirming its status as a vibrant city 
in the process.  
 
The globally acclaimed ceremony was based around some 
of Glasgow’s best-loved qualities: welcoming, 
unpretentious, funny and compassionate. 

Client: Nike | Office: Singapore 

Brief: Capture the attention of ‘Football Obsessed Teens’ 
in the run up to the World Cup by turning football fans into 
heroes.  
 
We designed the #RiskEverything campaign, centred 
around a football pitch created on a 100-metre barge 
which floated down the Chao Phraya River in Bangok. 

Client: Samsung | Office: New York 

Brief: Demonstrate Samsung’s groundbreaking user 
experience during their keynote speech at CES 2013. 

We positioned Samsung as ‘Mobilizing Possibility’, 
leveraging augmented reality, video and a surprise 
appearance from former U.S. President Bill Clinton to 
turn the traditional keynote address on its head.  

Global work 


